NEVSEHIR HACI BEKTAS VELi UNIVERSITY
DIRECTIVE of
CAMPUS MARKET/BAZAAR

FIRST PART
Purpose, Scope, Basis and Definitions

Purpose

ARTICLE 1 - (1) The purpose of this directive is to determine the procedures and
principles of the establishment and implementation of the campus market, which will be
established in the campuses of Nevsehir Hac1 Bektas Veli University in certain periods under
the responsibility of the Department of Health, Culture and Sports.

Scope

ARTICLE 2 - (1) The provisions of this directive cover the areas of establishment,
operation and activity of the Campus Market/Bazaar to be established by Nevsehir Hac1 Bektag
Veli University students, student clubs and societies.

Basis

ARTICLE 3 - (1) This directive is prepared in accordance with the 4th article of the
Medico-Social Health, Culture and Sports Affairs Office Application Regulation. published in
the Official Gazette dated 03/02/1984 and numbered 18301 based on the 47th article of the
Higher Education Law numbered 2547, amended by the law numbered 2880.

Definitions

a) President: Head of Health, Culture and Sports Department,

b) Unit Representative: Academic staff or administrative staff assigned by each
educational unit of Nevsehir Hac1 Bektas Veli University,

¢) Unit: Each education unit of Nevsehir Hac1 Bektas Veli University,

¢) Committee: The Campus Student Market/Bazaar Committee,

d) Market/Bazaar Area: The places where the Market/Bazaar will be established and the
places shown by the Rectorate

e) Market/Bazaar: Campus Student Market/Bazaar,

f) Rector: Rector of Nevsehir Hac1 Bektag Veli University,

g) Booth: Portable table or portable counter of various sizes to be allocated to the units
by the Committee,

§) University: Nevsehir Hac1 Bektag Veli University

SECOND PART
Establishment Purposes of the Market/Bazaar and Management Organization

Market/Bazaar establishment purposes

ARTICLE S - ( 1) The establishment purpose of the Market/Bazaar is as follows:

a) Making use of the activities organized by university students, student clubs and
societies and fulfill leisure time according to their interests, contributing to the development of

1



awareness of their personal talents, social relations, commercial mentality (producer and seller),
meeting some product demands and the development of their entrepreneurial characteristics by
enabling them to gain new interests,

b) Introducing the local values of university students, providing cultural interaction and
contributing to the development of commercial life,

c¢) Covering the costs and creating an evaluation area by selling the products produced
by the student club societies and students within the scope of the practical course,

¢) Bringing the unused goods or products together with the needed ones, maintaining
the culture of solidarity,

d) Ensuring a budget to be used in cultural activities to be organized by student clubs
and societies.

e¢) Contributing the development of personal and intellectual abilities, social relations,
entrepreneurial business mindset (producer and seller awareness) of university students, to meet
some product needs and to develop their entrepreneurial characteristics,

f) Contributing in the long term to the enrichment of the Market/Bazaar diversity of the
region, to the formation and development of the collection and antique culture,

Campus Student Market/Bazaar Committee

ARTICLE 6 - (1) The Committee consists of the Chairman and 8 (eight) members, in
total 9 (nine) academic and / or administrative staff. Committee members are appointed by the
Rector for 3 (three) years. Members whose term has expired can be re-appointed by the Rector.

Working procedure and duties of the committee

ARTICLE 7 - (1) The Committee convenes at least 4 (four) times a year upon the call
of the Chairman. The Committee convenes with at least 6 (six) people including the Chairman.
The Committee takes its decisions with the majority of the members attending the meeting. In
case of equality in voting, a decision is made in the direction of the Chairman’s vote.

(2) The duties of the Committee are as follows:

a) To ensure that the Market/Bazaar works within the framework of the directive,

b) To make short, medium and long term plans regarding the activities of the
Market/Bazaar,

c¢) To determine the installation date of the Market/Bazaar, to announce it and to carry
out the necessary promotional activities,

¢) To provide the necessary organization in the Market/Bazaar within the framework of
opinions and suggestions from the unit representatives or students,

d) To evaluate the applications of students who want to be a seller in the Market/Bazaar,

e) To discuss the situation of the seller students who do not comply with the
Market/Bazaar directive and decide about these students,

f) To decide on the issues in the meeting agenda determined by the Chairman,

g) To ensure the control of the Market/Bazaar in line with the instructions.

Determination and responsibilities of unit representatives

ARTICLE 8 - (1) Unit representatives are assigned by the relevant unit's official for 3
(three) years, formed of at least 3 (three) academic or administrative staff. Unit representatives



communicate with students in their unit and ensure their participation in the market within the
framework of the aims and objectives of the directive.

Infrastructure and security services

ARTICLE 9 - (1) The sales booths for the sellers are provided free of charge by the
Health, Culture and Sports Department.

ARTICLE 10 - (1) Market/Bazaar security and infrastructure services are provided by
the Rectorate.

THIRD SECTION
Duration, Principles, Product Structure and Parties of the Market/Bazaar

Market/Bazaar sellers

Market sellers

ARTICLE 11 - (1) Only University students can be sellers in the market.

Market sales principles

ARTICLE 12 - (1) The principles of market sales are listed below:

a) The responsibility and preservation of the stocks and the condition that the sale of
food products comply with the food regulations are provided by the unit representatives by
signing contracts with the students.

b) Booth owners obey the order and cleaning rules.

¢) Seller students wear identification badges.

¢) Students can only perform the permitted activities.

d) For the sale of food products, students must have the necessary health examination
(porter examination).

e) Product prices should be legible.

f) Students whose activities are suspended for any reason may not become a reseller in
the market again.

g) Seller students cannot use subcontractors for sales.

&) Seller students must comply with the provisions of the student agreement.

h) Playing loud and disturbing music is prohibited.

1) The sale of alcoholic beverages and tobacco products in the market is prohibited.

1) All kinds of legal, penal and financial liability of the products sold in the market
belong to the seller. The university and the committee do not accept any responsibility.

Product structure of the Market/Bazaar/Bazaar

ARTICLE 13 - (1) No harmful goods such as alcohol or cigarettes can be sold in the
market. Books, clothing, personal handicrafts, local products, artistic works such as calligraphy
/ marbling, collections, food and beverage products produced by students themselves, and all
kinds of new and second-hand products can be offered for sale and exchange on condition of
copyright reserved. Student clubs and societies can showcase their projects and activities.



CHAPTER FOUR
Force and Execution

Force

ARTICLE 14 - (1) This directive comes into force after the approval of Nevsehir Hact
Bektas Veli University Senate.

Executive

ARTICLE 15 - (1) The provisions of this directive are executed by the Rector.

Senate Decision Accepting the Directive
Date Number
09.02.2021 2021.04.28.
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