Ti403 - BUSINESS ETHICS IN TOURISM - Turizm Fakiiltesi - Turizm isletmeciligi B6Iimii
General Info

Objectives of the Course

- to provide a foundation in ethical thought by presenting ethical theories and approaches.<br />- providing perspectives on ethical issues in a variety of formats and
including an analysis of interests of all of the individuals who hold a stake in the outcome of any dilemma or decision (stakeholder analysis), course tries to encourage
students to open their minds to the variety of opinions on any given issue and to critically evaluate each perspectives .<br />- to use ethics as a basis for decision
making by giving examples of application of traditional theories to modern business decision making<br />- to demonstrate that not only ethics is to be used to
analyze business issues as one form of decision making, similar to profit maximization or legal compliance but also ethics can serve as the foundation for each of the
other methods.<br />- to explain the role of ethics in the business disciplines such as human resource management, marketing, finance, accounting, etc.<br />- to
demonstrate ethical dimensions of organizational culture and how to create ethical corporate cultures<br />- to present selected emerging issues in ethics in the
tourism industry; the rights of guests and responsibilities of management, sexual harassment in the hospitality industry, ethical concerns in food and beverage
management, professional ethics in tourist guiding, etc.

Course Contents

Definitions of Business Ethics and Related Concepts; Social Responsibilities of Business; Introducing Ethical Theories and Approaches; Ethical Issues in Business and
Management; Application of Traditional Theories to Modern Business Decision Making; Prescriptive and Psychological Approaches in Decision Making; Ethical Decision
Making Process; Ethical Dilemmas of Managers; Managing for Ethical Conduct; Ethics as Organizational Culture; Creating an Ethical Organizational Culture; Managing
for Ethical Conduct in Hospitality Industry; Case Studies and Selected Issues of Ethics in Tourism Management.

Recommended or Required Reading

TURIZMDE ETiK<br />KULTUREL MIRAS VE TURIZM ONLISANS PROGRAMI <br />PROF. DR. ORHAN AKOVA<br />ISTANBUL UNIVERSITESI ACIK VE UZAKTAN
EGITIM FAKULTESI ISLETMELERDE SOSYAL SORUMLULUK VE ETIK ANADOLU UNIVERSITESI

Planned Learning Activities and Teaching Methods

Explanation and and discussion

Recommended Optional Programme Components

Reading chapter before coming to class

Instructor's Assistants

No instructor's Assistants

Presentation Of Course

Face to face

Dersi Veren Ogretim Elemanlari

Dr. Ogr. Uyesi Lokman Ding

Program Outcomes

. Can define business ethics

. Explains the importance of ethics in business.

. Define and explain the ethical theories.

. Can explain the role of ethics in the business disciplines
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Weekly Contents

Order Preparationinfo Laboratory TeachingMethods Theoretical Practise

1 Presentation and discussion Business Ethics and Related Concepts
2 Presentation and discussion Ethical Theories and Approaches

3 Presentation and discussion Ethical Theories and Approaches

4 Presentation and discussion Ethical Decision-Making Process

5 Presentation and discussion Ethical Issues in Business Management
6 Presentation and discussion Ethical Issues in Business Management
7 Presentation and discussion General review

8 Exam

9 Presentaion and discussion Ethical behavior management

10 Presentaion and discussion Ethic in tourism

1 Presentaion and discussion Ethical and Unethical Behavior in Travel Businesses
12 Presentaion and discussion Ethical issues in tourism businesses

13 Presentaion and discussion Unethical behavior in travel businesses
14 Presentaion and discussion General review
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Final exam



Workload

Activities

Vize

Final

Derse Katilim

Ders Oncesi Bireysel Calisma

Ders Sonrasi Bireysel Calisma

Assesments

Activities
Ara Sinav

Final

Number

14
14
14

PLEASE SELECT TWO DISTINCT LANGUAGES
1,00
1,00
2,00
1,00
1,00

Weight (%)
40,00
60,00



Turizm isletmeciligi Balimii / TURIZM ISLETMECILIGI X Learning Outcome Relation
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Turizm sektoriniin yaprsy, isleyisi ve Ulke kalkinmasindaki 6nemi konusunda bilgi sahibi olur.

Turizm isletmeciligi alanindaki ve yakin disiplinlerdeki kavramlar, kuramlar, ilkeler ve olgular ile ilgili kapsamli ve sistemli bilgiye sahip olur
ingilizcede en az Avrupa Dil Portfdyii B2 genel diizeyinde okuma, anlama, konusma ve yazma becerileri gésterir.

ikinci bir yabanci dilde en az Avrupa Dil Portféyl B1 genel diizeyinde okuma, anlama, konusma ve yazma becerileri gdsterir.

Yazili, s6zlu ve sozstiz olarak etkili iletisim kurar ve sunum becerileri gosterir.

Bilgi ve verileri mesleki anlamda tanimlar, sentezler, analiz eder, yorumlar ve degerlendirir.

Sahip oldugu bilgiyi bilinen ve yeni sorunlarin ¢éztiminde kullanir.

Toplumsal ve mesleki etik degerleri bilir, bunlari elestirel bir bakis acisiyla degerlendirir ve uygun davranislari gelistirir.

Hem temel hem de alaniyla ilgili bilgi ve iletisim teknolojilerini ve yazilimlarini ileri diizeyde kullanir.

isletme, iktisat, yénetim ve pazarlama alanlarindaki temel kavramlar, kuramlar, ilkeler ve olgular hakkinda bilgi sahibi olur.

Turizm isletmelerini (otel isletmesi, seyahat isletmesi, yiyecek icecek isletmesi vb) etkin bir sekilde yonetebilecek yonetim teorilerini ve
uygulamalarini bilir ve uygular.

Turizm alani ve turizm isletmeciligi ile ilgili ulusal ve uluslararasi hukuki diizenlemeleri ve mesleki standartlari bilir ve uygular.
Bagskalariyla ve bagimsiz olarak etkin bir sekilde calisir.

Kendini kisisel ve mesleki anlamda surekli gelistirir, kendi kendine 6grenme icin sorumluluk alir ve bunu gosterir.

Kisisel bakima, hijyene, giyime ve goriinime turizm isletmeciliginin gerektirdigi sekilde 6zen gosterir.

Hizmet alani ile ilgili fiziksel ortami, arac gerecleri ve teknolojileri tanir, kullanir ve bakimini yaparak korur.

Farkli kalttrleri tanir, anlar ve farkli kulttrlerle iletisim kurar.

Ataturk ilkeleri ve inkilaplari konusunda bilgiye sahip olur ve Cumhuriyet'in temel degerlerini benimser.

Duinya ve Turkiye kultir ve cografyasi hakkinda ayrintili bilgiye sahip olur ve bu bilgileri turizm arzi ve talebi agisindan degerlendirir.
Turizm isletmelerinde hizmet verme sireclerini bilir ve misafir memnuniyeti saglayacak sekilde yerine getirir.

ilgi, yetenek, sosyal duyarlilik ve génlliiliik cercevesinde kisisel degisime ve gelisime deger katan disiplinler arasi alanlarda kendisini
gelistirebilir.

Birlesmis Milletler Strdurebilir Kalkinma Amaglarindan (BM SKA) en az birini agiklar. BM SKA sunlardir: 1) yoksulluk, 2) aclik ,3) saglkl ve
kaliteli yasam, 4) nitelikli egitim, 5) cinsiyet esitligi, 6) temiz su ve sanitasyon, 7) erisilebilir temiz enerji, 8) insana yakigir is ve ekonomik
biylime, 9) sanayi, yenilikcilik ve alt yapi, 10) esitsizliklerin azaltimi, 11) stirdrilebilir sehirler ve topluluklar, 12) sorumlu tiketim ve Gretim,
13) iklim eylemi, 14) sudaki yasam, 15) karasal yasam, 16) baris, adalet ve guiclii kurumlar, 17) amaclar icin ortak caba

is ahlakini tanimlayabilir.

isletmecilikte is ahlakinin énemini aciklayabilir.

Etik teorilerini tanimlar ve aciklar.

Etigin isletmecilik disiplinleri icerisindeki roltini agiklayabilir
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